DOI: 10.46988/[IMMC.04.01.2022.005 CIIMMC
ISSN: 2536-0035 R Vaee Compictonte
ISBN: 2535-9797

Arab Impact Factor (1.04) (2021)

Int. J. Media. Mas. Com. Vol .04, No .01, 72- 78 (2022) (

Social Media During and After the Corona Pandemic

Dr. Bassima Issa
Lecturer at the Lebanese International University in Beirut

Email: bassima.issa@liu.edu.lb

Received: 01 April. 2021 Revised: 30 July. 2021 Accepted: 20 Oct. 2021 Published: 01 Jan 2022

Abstract:

There is no doubt that the emergence of the Coronavirus at the beginning of the year 2020 and its
transformation into a global pandemic had a great impact on various areas of life, as well as an
indirect impact on different age groups especially those that use social media heavily. As many
studies and opinion polls have deduced, the use of modern digital means of communication shows
the excessive use of these tools in spreading the news about this pandemic and tracking the stages
of its spread and development. This is in addition to highlighting what accompanied these stages
with the closure and quarantine of some countries completely and other repercussions that
accompanied and will accompany our lives in general to an unknown extent.

This study will examine a group of research papers that discussed the public’s use of modern digital
means of communication in disseminating information and news related to the Coronavirus and the
extent to which these means and technologies surrounding them were used more during the
quarantine period, and the reflection of this use on their high level of awareness of the danger of the
Coronavirus, especially in the Lebanese society. The general results of these readings showed that
digital media was a double-edged sword at the same time, which contributed to fueling people’s
general feelings of fear, anxiety, and fear of infection with this pandemic as a result of the
publication of photos, videos, and reports that frightened the world This is even though later on it
was pointed out that some of these published media materials were fabricated and not related to the
current stage, and some other materials were taken from unrelated video clips. However, in
conjunction with that, Social media was also able to raise awareness of ways to prevent catching the
infection and some methods of treatment or prevention.

This was especially through credible reports published by the World Health Organization about
COVID -19, as well as photographed and published media and advertising materials under the
supervision of accredited and trusted health centers and hospitals. The results of the studies
ultimately focused on verifying the sources of information.
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