Int. J. Media. Mas. Com. Vol. 06, No. 02, 38-67 (2024)
DOI: 10.46988/IJMMC.06.02.2024.03 £ ITMMC
ISSN: 2536-0035 e it

ISBN: 2535-9797
Arab Impact Factor (1.04) (2021).

The influence of digital media on social issues in Palestine

Dr. Ahed Maher Abu Draz*
Dr. Wafaa Tharwat?
Dr. Haitham Abdul Rahman Awad?
Dr. Elsir Ali Saad Mohamed*
Dr. Saleh Alrached®

Assistant Professor at Mass Communication College, Umm Al Quwain University, UAE*
Professor at Mass Communication College, Umm Al Quwain University, UAE?
Associate Professor, Dean of Mass Communication College, Umm Al Quwain University, UAE®
Associate Professor at Mass Communication College, Umm Al Quwain University, UAE*
Assistant Professor at Mass Communication College, Umm Al Quwain University, UAE®

Email: 1, drwafaa.h@uaqu.ac.ae, dhaytham@gmail.com, drelsir.ali@uaqu.ac.ae, drsaleh.alrached@uaqu.ac.ae

Received: 21 Feb. 2024  Revised: 29 March. 2024  Accepted: 18 May. 2024  Published: 01 July 2024

Abstract:

The study aimed to identify the impact of digital media on social issues in Palestine. The
analytical descriptive approach was adopted, and the study sample consisted of (393)
digital media users in Palestine, and the questionnaire was used as a data collection tool.
The most important results of the study were the following: The most used digital media is
Facebook. Written conversation is the most popular way to communicate with digital media
friends. The most common areas of follow-up to digital media are the social field and the
political field.

Most of the social issues dealt with by digital media are the basic needs of the citizen, and
poverty. The most supportive means of digital media to influence social issues are the
family and educational institutions. The study concluded with a set of recommendations,
the most important of which are the following: Paying attention to raising social issues of
concern to citizens through digital media, in order to communicate them to those
concerned. Paying attention to the role of the family and educational institutions in
preserving their children from the negative aspects of using digital media.
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